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This document was prepared by the Miami-Dade Transportation Planning Organization (TPO)  

in collaboration with the Florida Department of Transportation (FDOT) District Six,  Miami-Dade 

Expressway Authority (MDX), Florida’s Turnpike Enterprise (FTE), South Florida Regional 

Transportation Authority (SFRTA), Miami-Dade Department of Transportation and Public  

Works (DTPW), Miami-Dade Regulatory and Economic Resources (RER) Department, Miami-

Dade Aviation Department (MDAD), Miami-Dade Seaport Department, Miami-Dade County 

Office of Strategic Business Management, City of North Miami, City of Hialeah, City of Miami, 

City of Miami Beach, City of Miami Gardens, City of Homestead, Miami-Dade County Public 

Schools, Miami-Dade TPO Citizens’ Transportation Advisory Committee (CTAC), Miami-Dade 

TPO Bicycle/  Pedestrian Advisory Committee (BPAC), Miami-Dade TPO Freight Transportation 

Advisory Committee (FTAC), Transportation Aesthetics Review Committee (TARC), Broward 

County Metropolitan Planning Organization (MPO), Palm Beach County Transportation Planning  

Agency (TPA), and the South Florida Regional Planning Council (SFRPC).  

 

The Miami-Dade TPO complies with the provisions of Title VI of the Civil Rights Act of 1964, 

which states: No person in the United States shall, on grounds of race, color,or national origin, 

be excluded from participating in, be denied the benefits of, or be subjected to discrimination 

under any program or activity receiving federal financial assistance. It is also the policy of the 

Miami-Dade TPO to comply with all the requirements of the Americans with Disabilities Act 

(ADA). For materials in accessible format please call (305) 375-4507. 

 

The preparation of this report has been financed in part from the U.S. Department of Transpor-

tation (USDOT) through the Federal Highway Administration (FHWA) and/or the Federal Transit 

Administration (FTA), the State Planning and Research Program (Section 505 and Title 23, U.S. 

Code), and Miami-Dade County, Florida. The contents of this report do not necessarily reflect 

the official views or policy of the U.S. Department of Transportation. 

 



 

3 

PUBLIC INVOVLEMENT PLAN 

 

 

 
PREPARED BY: 

 

 
Creativision Media 

 

IN ASSOCIATION WITH: 

Gannett Fleming Inc. 

 

PREPARED FOR:  

Miami-Dade Transportation  

Planning Organization (TPO) 

 

 

September 2019 



 

 

 

CONTENTS 

 

INTRODUCTION ........................................................................................................................... 1 

WEBSITE ....................................................................................................................................... 2 

CIVIC DINNERS ............................................................................................................................ 3 

TELEPHONE TOWN HALL MEETINGS ......................................................................................... 5 

AGENCIES AND MUNICIPALITIES STAKEHOLDERS’ MEETINGS ................................................ 4 

POP-UP SHOPS ............................................................................................................................. 6 

SURVEY RESULTS ......................................................................................................................... 7 

APPENDIX A – PUBLIC INVOLVEMENT MEETINGS .................................................................. 10 

APPENDIX B – PUBLIC INVOLVEMENT PICTURES ................................................................. 312 

APPENDIX C – PUBLIC INVOLVEMENT SURVEY RESULTS ..................................................... 336 

  



 

 

1

 

 
 

 

 

 

INTRODUCTION 

Public involvement is integral to the metropolitan planning process and the development of the 

Long Range Transportation Plan (LRTP). The goal of public involvement is to include all persons 

in a community, regardless of race, color, national origin, sex, age, disability, family or religious 

status, being affected positively or negatively by a future transportation project. Public involve-

ment is a two-way communication providing an opportunity for the general public to be  

informed and heard as part of the transportation planning process. 

 

Public involvement is on-going and continuous throughout the development of the LRTP.  

The public involvement activities for this LRTP update were developed in accordance with the  

Miami-Dade TPO Public Participation Plan (PPP), approved by the TPO Governing Board on  

April 26, 2018, Resolution #16-18. 

 

This Public Involvement Plan (PIP) outlines the strategies used to inform and engage 

the general public in the long range transportation planning process. The stakeholders 

identified for this process are as follows: residents, elected officials, agencies, advocacy 

groups, professional organizations, non-profits, bike/pedestrian users, and environmen-

tal groups. The strategies required traditional and non-traditional outreach methods to 

reach Miami- Dade County's diverse populations. It also ensured that millennials, Limited-

English Proficiency (LEP) residents, and transit-dependent populations were given an op-

portunity to provide their input in the process. It also removed the barriers of participa-

tion in two ways: 1) identifying locations with access to Miami-Dade County public transit; 

and 2) making outreach materials available in English, Spanish, and Creole. The various 

outreach activities are outlined within and include: a project website, Civic Dinners, agen-

cies/municipalities meetings, Telephone Town Hall Meetings, Pop-Up Shops, social media 

promotions, and community outreach surveys (English, Spanish, and Creole). 
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WEBSITE 

The 2045 LRTP website (www.miamidade2045lrtp.com) provides access to all reports, outreach 

events, surveys, and technical committee updates. 

 

The TPO 2045 Long Range Transportation Plan website is shown below. 

 

 

 

 

file:///C:/Users/mross/AppData/Local/Microsoft/Windows/INetCache/IE/OXZ7AOWS/www.miamidade2045lrtp.com
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CIVIC DINNERS 

Civic Dinners, operated by Civic Colab LLC, is a platform that brings a small group of diverse 

people together to have a conversation/discussion that matters to them. Civic Dinners insti-

tutes an online platform that provides an opportunity for interested people to opt-in to a group 

on the website, and then meet physically in a location designated by the host of the group. Each 

event includes a host, six to ten diverse guests, and follow-up emails to both the host and 

guests to capture feedback regarding the ideas and issues discussed during the meeting. 

 

The Miami-Dade TPO embarked upon this unique community engagement initiative, as a pilot 

project, to obtain focused input for the 2045 LRTP. Seventeen countywide “Transit Mobility Civic 

Dinners” were held in November 2018 that engaged residents and business leaders in a 

conversation/discussion that included: current needs of public transportation users; how to  

best increase transportation mobility options within Miami-Dade County; and what it takes to  

develop and maintain a world-class transportation system. Over 100 people participated in 

the Civic Dinners process. Key findings from the Civic Dinners’ gatherings were as follows: 

 

» There is a strong desire for a better public transit system in Miami-Dade County. 

» Convenience is the main priority for the public transportation system.  

» There is a desire to see the highest level of investment go to public transit.  

» Half of respondents ranked transit as the mode of transportation that needs the highest 

level of investment.  

» Ninety-five percent of respondents are in favor of additional locally dedicated resources to 

support expanded transit services.  

» Sixty-eight percent of respondents would like to see increased rail service, including expan-

sions of Metrorail, Tri-Rail Coastal Link, and Brightline. 
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TELEPHONE TOWN HALL MEETINGS 
 

Telephone Town Hall Meetings (TTHM) helped the Miami-Dade TPO capture a larger audience. 

During the two-day event held on Tuesday, April 16, 2019 and Wednesday April 17, 2019, 6,299 

people participated in the one-hour program where they were asked to respond to survey 

questions as well as given the opportunity to provide verbal feedback on transportation plan-

ning. The TTHMs were conducted in English, Spanish, and Creole. Some of the comments  

included the following: 

» Provide places for handicapped scooters. 

» Focus on transit EasyPay: make it easier for kids to use,  

and easier for parents to refill without going downtown. 

» Do a survey to see where people are going in order to plan for better roads. 

» Eliminate tolls on highways. 

» Noticed on Government holidays, there is less traffic. 

» Build Metrorail to the Broward County Line.  

» Why do buses and bus drivers go home early – i.e. later bus service? 

» Synchronize traffic lights, especially along US-1. 

» Expand Metrorail to several streets, Kendall Drive; Sunset Drive;  

Bird Road; and Southwest 152 Street. 

» Install a light to cross the street.  

» Does not like Uber (South Miami Heights). 

 

 



 

 

 

 

AGENCIES AND MUNICIPALITIES  
STAKEHOLDERS’ MEETINGS 
 

The Miami-Dade TPO aims to identify new and innovative mobility options as Miami-Dade 

County continue to experience significant growth and prosperity. The TPO demonstrated its 

commitment to working with stakeholders to develop the right transportation solutions for 

all of Miami-Dade County. Hence, it offered agencies and municipalities a forum to provide 

input on projects for the development of the 2045 LRTP. Two meetings were held on April 23, 

2019; one in the morning for agencies and one in the afternoon for municipalities. 

 

The attendees for the agencies meeting held in the morning were: Wynwood Business  

Improvement District (BID) and The Department of Transportation and Public 

Works (DTPW). 

 

In the afternoon, municipalities discussed their transportation priorities and shared  

project solutions. The following municipalities were in attendance:   
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POP-UP SHOPS 

 
Pop-Up Shops were implemented to reach the general public in locations where they 

shop, work, learn, and play. Pop-Ups were held at the Southland Mall, Opa-Locka/Hialeah 

Flea Market, Florida International University (FIU) Main Campus, and Miami Dade College 

Wolfson Campus. 

 

Southland Mall is in the Town of Cutler Bay, but is also serves as a major shopping desti-

nation for Homestead, Florida City, Redlands, Naranja, and Goulds residents. On the north 

of Miami-Dade County, a Pop-Up Shop was held at the outdoor Hialeah-Opa-Locka Flea 

Market. This market serves the surrounding communities of the City of Opa-Locka, City  

of North Miami, City of Miami Gardens, Town of Miami Lakes, and unincorporated  

Miami-Dade County. 

 

Millennials and working professionals were engaged during Pop-Up Shop on the cam-

puses of FIU and Miami Dade College.  Since these events were advertised, the surround-

ing neighborhoods of Brickell, Downtown Miami, City of Miami Beach, Overtown, Sweet-

water, Little Havana, Wynwood, and other areas could have accessed this opportunity to 

participate in the LRTP update process. 

  

At the Pop-Up Shop, participants were invited to view the study video and view the  

projected employment and population growth through the year 2045. Children were  

encouraged to share their perspective of transportation through the next 20-25 years  

at a drawing table. Images are included in Appendix B. 

 

The number of participants at each event is listed below: 
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SURVEY RESULTS 
 

A survey was developed to obtain input on how people travel in Miami-Dade County, trans-

portation investments and resources, technologies, and future transportation projects. This 

survey was offered in English, Spanish, and Creole and was available through the Pop-Up 

Shop and TPO’s general public outreach events, on-line, social media, and by US mail. A 

summary of availability/distribution of the survey includes the following avenues: 

 

» Online via the 2045 LRTP website 

» Pinned to the top of the Miami-Dade TPO’s Twitter and Facebook pages 

» Produced with a Business Reply Mail (BRM) stamp to allow  

for mailing in at no cost, at a time convenient to the survey taker 

» Provided at the 2045 LRTP Pop-Up Shops 

» Provided at Miami-Dade TPO sponsored and attended events 

in April and May 2019, including:  

» Community Action Committee (CAC) meetings  

» Through the Miami-Dade County Library System (50 branches) 

» TPO General outreach events held in April and May 2019 

 

Over 750 people participated in the survey.  The results of the survey are shown in 

Appendix C: Survey Results. 
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A summary of Public Involvement Activities is listed in the following table: 

 

Sign-in sheets, completed surveys, meeting notices, and other information, as applicable, for 

the outreach events are in Appendix A. Photos from the Pop-Up Shops are in Appendix B. 

ACTIVITY OUTCOME 

Civic Dinners 
» 17 Civic Dinners held during the month of November 2018 

» 109 Participants 

2045 LRTP Website Released to General Public on April 15, 2019 

Weekly e-Newsletter 

Standing Item 
Began April 15, 2019 

Telephone Town Hall 

Meetings (TTHM) in  

English, Spanish  

& Creole 

» 2 meetings held on April 16 & 17, 2019 

» 6,299 Participants 

Interactive  

Pop-Up Shops 

» April 25, 2019 - Southland Mall 

» April 27, 2019 - Opa-Locka/Hialeah Flea Market 

» May 9, 2019 - FIU MMC South Campus 

» May 13, 2019 - Miami Dade Wolfson Campus 

Virtual Survey in English, 

Spanish & Creole 

» Posted April 16, 2019 on 2045 LRTP website 

» Pinned on Twitter & Facebook 

Mail-in Surveys with 

Business Reply Mail 

(BRM) 

» Community Action Agencies (CAA) 

» Miami-Dade County Library System – 50 Branches 

General Outreach 

Events with On-Site Sur-

veys in English, Spanish 

& Creole 

» April 22, 2019 - Public Transportation Day at the West Kendall Transit 

Terminal (Transit Users) 

» May 1, 2019 - First Health and Resource Fair - Mayor's Initiative on 

Aging (Older Adults) 

» May 10, 2019 - Spring Wellness Fair (Working Adults) 

» May 14, 2019 - NAF Annual Student Industry  

Conference (High School Students)  

» May 16, 2019 - Age-Friendly Summit 2019 (Older Adults) 

» May 22, 2019 - Older American Awareness Month Resource Fair 

(Older Adults) 

Stakeholders’  

Meetings 

Held for both the local transportation agencies and municipalities to 

gather valuable feedback regarding the upcoming transportation needs 

and projects for Miami-Dade County. 



 

 

9

 

  



PUBLIC INVOLVEMENT PLAN 

 

10 

 

 

  

 

 

 
 
 
PUBLIC INVOLVEMENT MEETINGS 

APPENDIX A  



 

 

11

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
APPENDIX A 
TELEPHONE TOWN HALLS



PUBLIC INVOLVEMENT PLAN 

 

12 

 

  



 

 

13

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
APPENDIX A 
AGENCIES & MUNICIPALITIES  

  



PUBLIC INVOLVEMENT PLAN 

 

14 

 

 

  



 

 

15

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

16 

 

 

  



 

 

17

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

18 

 

 

  



 

 

19

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

20 

 

 

  



 

 

21

 

  



PUBLIC INVOLVEMENT PLAN 

 

22 

 

  



 

 

23

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

24 

 

 

  



 

 

25

 

  



PUBLIC INVOLVEMENT PLAN 

 

26 

 

 

 

 

 

 

 

 
PAGE INTENTIONALLY LEFT BLANK 

  



 

 

27

 

 

 

 

 

 

APPENDIX A 
POP-UP SHOP  
SOUTHLAND MALL 

  



PUBLIC INVOLVEMENT PLAN 

 

28 

 

 



 

 

29

 

v 

 

  



PUBLIC INVOLVEMENT PLAN 

 

30 

 

  



 

 

31

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

32 

 

  



 

 

33

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

34 

 

 

  



 

 

35

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

36 

 

  



 

 

37

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

38 

 

  



 

 

39

 

  



PUBLIC INVOLVEMENT PLAN 

 

40 

 

  



 

 

41

 

  



PUBLIC INVOLVEMENT PLAN 

 

42 

 

  



 

 

43

 

          



PUBLIC INVOLVEMENT PLAN 

 

44 

 

  



 

 

45

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

46 

 

 

  



 

 

47

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

48 

 

 

  



 

 

49

 

  



PUBLIC INVOLVEMENT PLAN 

 

50 

 

 

  



 

 

51

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

52 

 

 

  



 

 

53

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

54 

 

 

  



 

 

55

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

56 

 

  



 

 

57

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

58 

 

 

  



 

 

59

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

60 

 

 

  



 

 

61

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

62 

 

 

  



 

 

63

 

  



PUBLIC INVOLVEMENT PLAN 

 

64 

 

 

  



 

 

65

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

66 

 

 

  



 

 

67

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

68 

 

 

  



 

 

69

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

70 

 

  



 

 

71

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

72 

 

 

  



 

 

73

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

74 

 

 

  



 

 

75

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

76 

 

  



 

 

77

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

78 

 

 

  



 

 

79

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

80 

 

 

  



 

 

81

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

82 

 

 

  



 

 

83

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

84 

 

 

  



 

 

85

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

86 

 

 

  



 

 

87

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

88 

 

 

  



 

 

89

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

90 

 

 

  



 

 

91

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

92 

 

 

  



 

 

93

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

94 

 

 

  



 

 

95

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

96 

 

  



 

 

97

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

98 

 

 

  



 

 

99

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

100 

 

 

  



 

 

101

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

102 

 

 

  



 

 

103

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

104 

 

 

  



 

 

105

 

  



PUBLIC INVOLVEMENT PLAN 

 

106 

 

 

  



 

 

107

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

108 

 

 

  



 

 

109

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

110 

 

 

  



 

 

111

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

112 

 

 

  



 

 

113

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

114 

 

 

  



 

 

115

 

  



PUBLIC INVOLVEMENT PLAN 

 

116 

 

 

  



 

 

117

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

118 

 

 

  



 

 

119

 

  



PUBLIC INVOLVEMENT PLAN 

 

120 

 

 

  



 

 

121

 

 
 
 
 
 
 
APPENDIX A 
POP-UP SHOP 
OPA-LOCKA FLEA MARKET 

  



PUBLIC INVOLVEMENT PLAN 

 

122 

 

  



 

 

123

 

  



PUBLIC INVOLVEMENT PLAN 

 

124 

 

  



 

 

125

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

126 

 

 

  



 

 

127

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

128 

 

 

  



 

 

129

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

130 

 

 

  



 

 

131

 

  



PUBLIC INVOLVEMENT PLAN 

 

132 

 

 

  



 

 

133

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

134 

 

 

  



 

 

135

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

136 

 

 

  



 

 

137

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

138 

 

 

  



 

 

139

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

140 

 

 

  



 

 

141

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

142 

 

 

  



 

 

143

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

144 

 

 

  



 

 

145

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

146 

 

 

  



 

 

147

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

148 

 

  



 

 

149

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

150 

 

 

  



 

 

151

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

152 

 

 

 

  



 

 

153

 

  



PUBLIC INVOLVEMENT PLAN 

 

154 

 

 

  



 

 

155

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

156 

 

 

  



 

 

157

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

158 

 

 

  



 

 

159

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

160 

 

 

  



 

 

161

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

162 

 

 

  



 

 

163

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

164 

 

 

  



 

 

165

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

166 

 

 

  



 

 

167

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

168 

 

 

 

  



 

 

169

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

170 

 

 

  



 

 

171

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

172 

 

 

  



 

 

173

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

174 

 

 

  



 

 

175

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

176 

 

 

  



 

 

177

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

178 

 

 

  



 

 

179

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

180 

 

 

  



 

 

181

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

182 

 

 

  



 

 

183

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

184 

 

 

  



 

 

185

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

186 

 

 

  



 

 

187

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

188 

 

 

  



 

 

189

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

190 

 

 

  



 

 

191

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

192 

 

  



 

 

193

 

  



PUBLIC INVOLVEMENT PLAN 

 

194 

 

 

  



 

 

195

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

196 

 

 

  



 

 

197

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

198 

 

 

  



 

 

199

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

200 

 

 

  



 

 

201

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

202 

 

  



 

 

203

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

204 

 

 

  



 

 

205

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

206 

 

 

  



 

 

207

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

208 

 

 

  



 

 

209

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

210 

 

 

  



 

 

211

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

212 

 

 

 

  



 

 

213

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

214 

 

 

 

 

 

 

 

 
PAGE INTENTIONALLY LEFT BLANK 

  



 

 

215

 

 

 

 

 

 
 

APPENDIX A 
POP-UP SHOP 
FLORIDA INTERNATIONAL 
UNIVERSITY- SOUTH CAMPUS 

  



PUBLIC INVOLVEMENT PLAN 

 

216 

 

 

  



 

 

217

 

  



PUBLIC INVOLVEMENT PLAN 

 

218 

 

  



 

 

219

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

220 

 

 

  



 

 

221

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

222 

 

 

 

  



 

 

223

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

224 

 

 

  



 

 

225

 

  



PUBLIC INVOLVEMENT PLAN 

 

226 

 

 

 

 

 

 

 

 
PAGE INTENTIONALLY LEFT BLANK 

 

  



 

 

227

 

 

 

 

 

 

 

APPENDIX A 
POP-UP SHOP 
MIAMI-DADE COLLEGE  
WOLFSON CAMPUS   



PUBLIC INVOLVEMENT PLAN 

 

228 

 

  



 

 

229

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

230 

 

 

  



 

 

231

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

232 

 

 

  



 

 

233

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

234 

 

 

  



 

 

235

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

236 

 

 

  



 

 

237

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

238 

 

 

  



 

 

239

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

240 

 

 

  



 

 

241

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

242 

 

 

 

  



 

 

243

 

  



PUBLIC INVOLVEMENT PLAN 

 

244 

 

 

  



 

 

245

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

246 

 

 

  



 

 

247

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

248 

 

 

  



 

 

249

 

  



PUBLIC INVOLVEMENT PLAN 

 

250 

 

 

  



 

 

251

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

252 

 

 

  



 

 

253

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

254 

 

 

  



 

 

255

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

256 

 

  



 

 

257

 

  



PUBLIC INVOLVEMENT PLAN 

 

258 

 

 

  



 

 

259

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

260 

 

 

  



 

 

261

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

262 

 

 

  



 

 

263

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

264 

 

 

  



 

 

265

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

266 

 

 

  



 

 

267

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

268 

 

 

  



 

 

269

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

270 

 

 

  



 

 

271

 

  



PUBLIC INVOLVEMENT PLAN 

 

272 

 

 

  



 

 

273

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

274 

 

 

  



 

 

275

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

276 

 

 

  



 

 

277

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

278 

 

 

  



 

 

279

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

280 

 

 

  



 

 

281

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

282 

 

 

  



 

 

283

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

284 

 

 

  



 

 

285

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

286 

 

 

  



 

 

287

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

288 

 

 

  



 

 

289

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

290 

 

 

  



 

 

291

 

  



PUBLIC INVOLVEMENT PLAN 

 

292 

 

 

  



 

 

293

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

294 

 

 

  



 

 

295

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

296 

 

 

  



 

 

297

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

298 

 

 

  



 

 

299

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

300 

 

 

  



 

 

301

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

302 

 

 

  



 

 

303

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

304 

 

 

  



 

 

305

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

306 

 

 

  



 

 

307

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

308 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PAGE INTENTIONALLY LEFT BLANK 

  



 

 

309

 

 
 
 
 
 

 

 

 

 

 

 

 
 
APPENDIX A 
SOCIAL MEDIA PROMOTION 

  



PUBLIC INVOLVEMENT PLAN 

 

310 

 

 
  



 

 

311

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

312 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
PUBLIC INVOLVEMENT PICTURES 

APPENDIX B 

  



 

 

313

 

 

 

 

 

 

 

 
 

APPENDIX B 
PHOTOS OF POP-UPS 

  



PUBLIC INVOLVEMENT PLAN 

 

314 

 

  

  



 

 

315

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

316 

 

  



 

 

317

 

  



PUBLIC INVOLVEMENT PLAN 

 

318 

 

  



 

 

319

 

  



PUBLIC INVOLVEMENT PLAN 

 

320 

 

  



 

 

321

 

  



PUBLIC INVOLVEMENT PLAN 

 

322 

 

  



 

 

323

 

  



PUBLIC INVOLVEMENT PLAN 

 

324 

 

 

  



 

 

325

 

 

 

 

 

 

 

 

 

 

 
 



PUBLIC INVOLVEMENT PLAN 

 

326 

 



 

 

327

 



PUBLIC INVOLVEMENT PLAN 

 

328 

 



 

 

329

 



PUBLIC INVOLVEMENT PLAN 

 

330 

 

  



 

 

331

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
APPENDIX B 
PHOTOS OF PUBLIC NOTICES 

  



PUBLIC INVOLVEMENT PLAN 

 

332 

 

  



 

 

333

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

334 

 

  



 

 

335

 

 

 

  



PUBLIC INVOLVEMENT PLAN 

 

336 

 

 

 

 

 

 

 
 
 
 
 

 

 

 

 

PUBLIC INVOLVEMENT SURVEY RESULTS 

APPENDIX C   

  



 

 

337

 

 

 
 

  



PUBLIC INVOLVEMENT PLAN 

 

338 

 

 

  



 

 

339

 

 

PAGE INTENTIONALLY LEFT BLANK 

  



PUBLIC INVOLVEMENT PLAN 

 

340 

 

  



 

 

341

 

 

 

 

 

 

 

 

 

 

 

 
Learn More by Visiting:  

www.miamidadetpo.org/ 

 

 
 


